MIHICTEPCTBO OCBITU I HAYKH YKPAIHU
JIbBIBCHKWI HAIIIOHAJILHU YHIBEPCUTET ITPMPOJOKOPUCTYBAHHS
OAKYJIBTET VIIPABJIIHHA, EKOHOMIKU TA ITPABA
Kadenpa inozeMHuX MOB

“3ATBEPIKYI0”
IIpopexrop
3 HaBYAJIbHO-BUXOBHOT pOOOTH
Biraniii BOJAPYVK

“ ” 202 POKY

POBOYA ITPOI'PAMA

IHO3EMHA MOBA NPO®ECIMHOI'O COPSIMYBAHHS

(Ha3Ba HABYAIBHOI JUCIIUILTIHN)

CHeLIaTbHICTh 072 ®IHAHCH, BAHKIBCBKA CIIPABA, CTPAXYBAHHS
TA ®OHJOBHUU PUHOK

(mmdp i HA3Ba CIIENiaNBHOCTI)

apyrui (Maricrepchbkuii) piBeHbL BHIIIOI OCBITH

JIsBiB 2024



Po6oua mporpama [HO3EMHA MOBA [TPO®ECIMHOI'O CIIPSIMYBAHH S (AHTJIIMCBKA)

(Ha3Ba HABYAJIBHOIT JIUCLIUILTIHH)

TSI 3100yBadiB IPYroro (MaricTepchKoro) piBHS BUIIOI OCBITH

CHeliaTbHICTh 072 «®dinancu, 0aHKIBChKA CIIpaBa, CTpaxyBaHHS Ta
($boHIOBUI PUHOKY

Po3poOHuk: n.nen.H., npod. bornan ITYHEBUY

(BKa3aTy aBTOpIB, iXHI IT0Ca/H, HAYKOBI CTYIICH] Ta BUCH]I 3BAHHS)

Po6ouy nmporpamy cxBajeHO Ha 3aciaHHi Kadeapu iIHO3eMHUX MOB

ITpoTtokon Ne 2 Bix “19” cepmust 2024 poky

3aB.xadenpu
(Hartanis TOPOJEIBKA)
(e (mpi3BHIIE Ta iHiITiaIN)
PobGouy mporpamy cxBaJeHO Ha 3aciaHHI MeTOAMYHOI  Kowmicii  (pamau) dakynbTeTy
3eMJIEBIOPAJIKYBAHHS Ta TYPUZMY
[Mpotokon Ne 1 Bix “ 30 ” cepmus 2024 poky
T'omoBa MeTOMMYHOI KOMICIT (Iasmo KOJIOJIIN)

(mizmuc)

(mpi3BuIIe Ta iHiNiaIN)
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1. Onuc HaBYAJIBHOI ANCHUILIIHA

I'any3b 3HaHb, HANIPSM MIZATOTOBKH, OCBITHiH piBeHb
PiBeHb BUIIOT OCBITH — APYTUH (MariCTepChKHii)

Fany% 3HaHb 07 YIIPABJIIHHS TA AAMIHICTPYBAHHA

(ump i Ha3Ba)

Hanp;[M HiI[FOTOBKI/IZO?Z «DIHAHCHU, BAHKIBCBKA CITPABA, CTPAXYBAHHS TA ®OHJIOBUI PMHOK»

(umdp i Ha3Ba)

CHCHiaJ'IBHiCTB 072 «®IHAHCH, BAHKIBChKA CITIPABA, CTPAXYBAHHS TA ®OHJOBUI1 PUHOK»

(ump i Ha3Ba)

XapakTepucTrUKa HaBYaIbHOT TUCIUIUIIH: 0008 53K06d
Kinbkicts kpeautiB - 3 kpeaut ECTS
3araipHa KUIBKICTh TOAUH - 90 ro.
Bua xoHTpOIIO: icnuT
TwKHEBUX ayAUTOPHUX TOAMH JIJIS IEHHOT ()OpMH HaBUYaHHS — 2 TOI.
CriBBIJTHOIIEHHS KIJIbKOCTI TOJMH ayIUTOPHUX 3aHSTh /10 3arajibHOi KIIBKOCT1 T'OIMH
ctaHoBUTH (%):
U1 AeHHo1 (hoopmu HaBuaHHS — 31 %
1St 3a04HO1 popmu HaBUaHHS — 13 %

Y pe3ynomami euguenns oucyuniinu 3000y8ay Habyoe KOMNemeHmHOCmel:

InTerpanbua 3/1aTHICTh pO3B’A3yBaTH CKJIa/HI 3a/1a4i 1 mpoliaemMu y npodeciiiHiit
KOMIIETeHTHICTh JisIbHOCTI @00 y mpolieci HaBuaHHs y cepi piHaHCiB, OaHKIBCHKOT
CIpaBH, CTpaxyBaHHS Ta (JOHIIOBOTO PUHKY, IIO Iependadae MpoBeACHHS
JIOCIIJKEeHb Ta/a00 3/1iHCHEHHs IHHOBAIlill Ta XapaKTepU3yEThCA
HEBU3HAYEHICTIO YMOB 1 BUMOT.

3araabHi 3K2. 31aTHicTh CIUJIKYBATUCS 1HO3EMHOIO MOBOIO.
koMmmneTeHTHOCTI (3K) 3K6. HaBuuku M1K0coOHUCTICHOT B3a€MO/II.
3K8. 3naTHicTh npanoBaTi B Mb>KHApOAHOMY KOHTEKCTI.
CrueuiajabHi (paxosi, CKS. 3naTHiCTh OIliHIOBAaTH MEXI1 BIacHOI (paxoBOi KOMIIETEHTHOCTI Ta
npeaMeTHi) MiABMIYBaTH MpodeciiiHy KBamidikallito.

komneTeHTHOCTI (CK)

Iporpamui pesyabrarn | [IPO5. BinbHO croinkyBaTHCS 1HO3EMHOIO MOBOIO YCHO 1 INHCBMOBO 3
npodeciiHUX Ta HAYKOBUX IMMHUTaHb, NMIPE3CHTYBATH 1 0OTOBOPIOBATH
PE3yNbTaTH JOCITIIKEHb.

ITP06. locTymHO 1 apryMEHTOBAHO MPECTABIATH Pe3yIbTaTH TOCITIKECHb
YCHO 1 MUCHbMOBO, OpaTH y4acTh y (paxoBHUX TUCKYCIfX.
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2. Ilporpama HaBYAIbLHOI TUCIUILIIHH

Tema 1. Brands.

1.1. Brand management.

1.2. Successful brands.

1.3. Building luxury brands.

1.4. Taking parts in meetings.

1.5. Case study. Hudson Corporation.
Tema 2. Organization.

2.1. Company structure.

2.2. A successful organization.

2.3. Analyzing company organization.
2.4. Socialising: introductions and networking.
2.5. Case study. InStep’s relocation



Tema 3. Advertising.
3.1. Advertising media and methods.
3.2. A new kind of campaign.
3.3. How advertising works.
3.4. Starting and structuring presentations.
3.5. Case Study. Alpha Advertising,
Tema 4. Money.
4.1. Financial terms.
4.2. Managing investments.
4.3. Describing trends.
4.4. Dealing with figures.
4.5. Case Study. Make your pitch
Tema 5. Human resources.
5.1. Employing the right people.
5.2. Women at work.
5.3. Finding a job.
5.4. Getting information on the telephone
5.5. Case Study. Fast fitness
Tema 6. International markets.
6.1. Free trade.
6.2. Trade between China and the US.
6.3. Training for negotiating
6.4. Negotiating.
6.5. Case Study. Pampas Leather Company.

3. CTpyKTypa HABYAJIBHOI TUCIHUTLTiHH

Ha3Bu tem KimpkicTh rogusn
neHHa gopma 3ao0uHa popma
yChOT y TOMY YHCIII YCBOTO y TOMY YHCITI
0 n| m pmab.| iHg. | C.p. n | m pmad.| iHI | c.p.

1 2 3] 4 |5 6 7 8 9 | 10 |11 | 12 | 13
Tema 1. Brands. 10 6 4 10 2 8
Tema 2. Organization. 10 4 6 10 1 9
Tema 3. Advertising. 10 4 6 10 1 9
Tewma 4. Money. 10 6 4 10 2 8
Tema 5. Human 10 4 6 10 2 8
resources.
Tema 6. International 2 8
markets. 10 4 6 10
Icrat 30 30 30 30
Ycboro rogun 90 28 62 90 10 80
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4. Temu NMPAKTUIHUX 3aHATD

Ne Ha3sa Temn KinpkicTh
3/ TOINH

1 | Tema 1. Brands. 6

2 | Tema 2. Organization. 4

3 | Tema 3. Advertising. 4

4 | Tema 4. Money. 6

5 | Tema 5. Human resources. 4

6 | Tema 6. International markets. 4

Ycboro roaus 28
5. Temn BuHeceHi Ha caMOCTiliHe BUBYEHHS

Ne HazBa Temmn
3/

1. | Tema 1. Hudson corporation. Present simple and present continuous.

2. | Tema 2. Noun combinations. Socializing: introductions and networking.

3. | Tema 3. Articles. Alpha advertising.

4. | Tema 4. An inspiration story. Make your pitch.

5. | Tema 5. Getting information on the phone. Ing- forms and infinitive. Fast Fitness
6. | Tema 6. Negotiating. Pampas Leather Company.

6. MeToau HABYAHHSA

1. Cnosecni memoou: noscuenns, becioa

2. Haouni memoou

— Lnrocmpayii (mabauyi, Mooei, MaiioOHKU mouio),

-0eMOHCIMDYEAHHS 3400V 0eMOHCMPYBAHHA.: HABYAIbHA meienepedayd abo KiHo-8i0eodiibm Yu 1o20

gﬁgaeMeHm;,

3. Hpakmulmi Memoou. 8npasu, Yumants, poabosi icpu, aV()iFO@aHH}Z.

7. MeToa1 KOHTPOJIIO:

Ycue onumyeannsa (pponmanvue, inougioyanvhe) oemanbHull auaiis i0nosioel cmyoeHmie

1.
2. ITucomosa ayoumopna ma no3a ayoumopHa nepesipka meopu, mecmu, CAMOCmIlHi pobomu
3._Cmanoapmu3oeanuii KOHMPOIb mecmu.

Buou konmponro: TOTOYHUIM KOHTPOJIb, IPOMI’KHA Ta CEMECTPOBA aTecTallis

8. Po3noain 6aJiB, AKi OTPUMYIOTH CTY/IEHTH

[ToToyHe TecTyBaHHA Ta CaMOCTIiiHa poboTa [criut Cyma
T1 T2 T3 T4 T5 T6
3 3 9 3 3 9 506. | 1006.

T1... T6 — TeMu 3MICTOBUX MOAYJIIB.
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9. MeToauuHe 3a0e3MeYeHHA
Hiopyunuku i HaguaibHi NOCIOHUKU, MEMOOUYHI Mamepiaiu 00 NPAKMmUuYHUX 3aHsmb, KOHMPOJbHI
pobomu, mexkcmosi ma_eleKmpoHHi_6apianmu_mecmie_O0as_NOmoOYH020 i Ni0CYMK08020 KOHMPOJIIO,
MemoOu4Hi mamepiaiu Olisl Op2arizayii camocmiunol pobomu cmyoenmis, 6UKOHAHHS IHOUBLOYVAIbHUX
3a60aHb.

10. Pexomen10BaHa JiTepaTypa
bazoBa
1. John Rogers, David Cotton, David Falvey, Simon Kent. Market Leader. Business English
Course Book. Intermediate. 3d edition. Pearson. Longman. 2013. 176 p.
2. John Rogers, David Cotton, David Falvey, Simon Kent. Market Leader. Business English
Practice File. Intermediate. 3d edition. Pearson. Longman. 2010. 96 p.
3. New Vocabulary Trainer www.marketleader.vocabtrainer.net

Jlonmomizkna
1. Omup M., IManunmuua C. MeToauuHi peKOMEHJAIii MO0 BUBYCHHS JIHUCIUILIIHA
«IHo3eMHa MoBa mpodeciitHOro crnpsMyBaHHS» ISl CTYACHTIB cremianbHocTi 072
«®DinaHcu, OaHKIBChKA CIIpaBa, CTpaxyBaHHS Ta (POHIOBUN PHUHOK» JIEHHOI Ta
3a04HOi (pOpM HaABUYAHHA, APYroro (MariCTepchbKOro) piBHS BHUIOI OCBITH. JIbBiB:
JIHVII. 2024. 38 c.
2. M. Omup, C. [TanuummH. AHII0-yKpPaiHCBKUI CIOBHUK 0a30BUX TEPMIHIB IS
KOMYHiKailii B ekoHomiuHii cdepi (Uactuna I). JIssis: JIHVYIIL. 2023. 204 ¢
3. M. Ommp, C. INanunmuH. AHTI0-yKpaiHCHKUI CIIOBHUK 0a30BUX TEPMIHIB IS
KOMYHIKaIlii B ekoHoMi14Hil cdepi. Yactuna 2. JIsBie: JIHVYII. 2024. 238 c.
4. Powell, Mark. (2012). Presenting in English. How to Give Successful Presentations,
Boston: Thomson Heinle. 3 McCarthy, Michael & O'Dell, Felicity. (2018).
5. Academic Vocabulary in Use (Edition with answers). Cambridge: CUP.
6. Jlapuca [aBunenko, Irop I'punenko. Written composition in English. Tepromins
«Ilippyunnku & nociorukm», 2000.
7. H. Cewmxo, T. SIko6enuyk, C. Kosanmuk. A handbook for people in business and
research. JloBiguauk mainoBoi monuuu. 3a peakuieto H. Cemko. JIbBiB, 2003.
8. Hosuii anrno-ykpaincekuii cinoBuuk / [ykiaang M. 1. bamna]. — 5-te crepeorumne
Bunanus — K.: Uymanekuit Hnsax, 2008.- 668 c.
9. Hornby A. S. Oxford Advanced Learner’s Dictionary of Current English / A. S.
Hornby [ed. By S. Crowther]. - 5™ ed. — Oxford University Press, 1995. — 1428 p.
10. Murphy R. English grammar in use / R. Murphy. — 3 ed. — Cambridge University
Press, 2004. — 350 p.

11. Indopmaniiini pecypcu
Enextponni iHbopMmarliitHi pecypcu Mepexi IHTepHET:
https://www.market-leader.net
https://www.cambridgeone.org
https://grammarway.com/ua
https://test-english.com/
WWW.pearsonlongman.com
http://www.britishcouncil.org/
https://agendaweb.org/
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8. https://mwww.myenglishpages.com/english/grammar.php
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